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ÅIntroductions

ÅFacts and Examples

ÅDiscuss  opportunities and hazard

ÅHow do I know I need (want) it in my business?

ÅGetting started

ÅQ/A on any and all of the above
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Who is The Net Impact?

ï Twenty years Market Experience
ï Exceptional Technical Staff
ï Strong Application Design Skills
ï Design Expertise
ï Internet Marketing Expertise
ï Social Media Expertise
ï Efforts strongly based upon analytics 

http://www.cisco.com/en/US/hmpgs/index.html


Social Media
Social media
From Wikipedia, the free encyclopedia

Social mediais online contentcreated by people using highly accessible and 
scalable publishing technologies. At its most basic sense, social media is a shift in 
how people discover, read and share news, information and content. 

It's a fusion of sociology and technology, transforming monologues (one to many) 
into dialogues (many to many) and is the democratization of information, 
transforming people from content readers into publishers. 

Social media has become extremely popular because it allows people to connect in 
the online world to form relationships for personal, political and business use. 
Businesses also refer to social media as user-generated content(UGC) or consumer-
generated media(CGM).

http://en.wikipedia.org/wiki/Content_(media_and_publishing)
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/Consumer_generated_media
http://en.wikipedia.org/wiki/Consumer_generated_media
http://en.wikipedia.org/wiki/Consumer_generated_media
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Authenticity reigns. 

Conversations cannot be bought.  

Conversation cannot be controlled, they can only be joined.

Marketers have to be willing to listen and learn from their customers.

Start by listening!  

5ƻƴΩǘΩ ƛƎƴƻǊŜ ǘƘŜ ōǳȊȊΣ ƎƻƻŘ ƻǊ ōŀŘΗ

Social Media = Earned Media





ά/ƻǾŜǊƛƴƎ ȅƻǳǊ ŜŀǊǎ ƛǎ ƴƻǘ ŀ ǾƛŀōƭŜ ǎǘǊŀǘŜƎȅΦέ 

Sarah Hofstetter, social marketer 



ÅDo you want to spread your content and expertise to new audiences?
ω Do you want to network with like-minded individuals and companies?
ω 5ƻ ȅƻǳ ǿŀƴǘ ǘƻ ōǳƛƭŘ ŀ ŎƻƳƳǳƴƛǘȅ ƻŦ ŜǾŀƴƎŜƭƛǎǘǎΚ
ω Do you want to involve your customers and prospects in co-creation? (UGC)
ω 5ƻ ȅƻǳ ǿŀƴǘ ǘƻ ŀǳǘƻƳŀǘŜ ǘƘŜ ǇǊƻŎŜǎǎ ƻŦ ǊŜǇǳǊǇƻǎƛƴƎ ŎƻƴǘŜƴǘΚ
ω Do you want to reach new audiences in the exact way they choose to 
communicate?
ω 5ƻ ȅƻǳ ǿŀƴǘ ǘƻ ōŜ ǎŜŜƴ ŀǎ ŀ ǘƘƻǳƎƘǘ ƭŜŀŘŜǊ ƛƴ ȅƻǳǊ ƛƴŘǳǎǘǊȅΚ
ω 5ƻ ȅƻǳ ǿŀƴǘ ǿŀȅǎ ǘƻ ŀƎƎǊŜƎŀǘŜ ŀƴŘ ŦƛƭǘŜǊ ŎƻƴǘŜƴǘ ǎƻ ȅƻǳ ŀƴŘ ȅƻǳǊ ǇŜƻǇƭŜ Ŏŀƴ 
digest it?
ω 5ƻ ȅƻǳ ǿŀƴǘ ǘƻ Ŝŀǎƛƭȅ ƘŜŀǊ ƭƛǘŜǊŀƭƭȅ ŜǾŜǊȅǘƘƛƴƎ ǘƘŀǘΩǎ ōŜƛƴƎ ǎŀƛŘ ƻƴƭƛƴŜ ŀōƻǳǘ 
your brand, products, or industry in real time?
ω Do you want to be seen as a trusted source of information?

How do I know if I need Social Media?

ά¢ƘŜ ǇǊƛƳŀǊȅ ƳƻǘƛǾŀǘƛƴƎ ŦŀŎǘƻǊ ŦƻǊ ŜƴƎŀƎƛƴƎ ƛƴ {ƻŎƛŀƭ aŜŘƛŀ ƛǎ ƭŜŀŘ ƎŜƴŜǊŀǘƛƻƴΦέ 

MS Office Study 2010 







¢ƘŜ ¦ƴƛǾŜǊǎƛǘȅ ƻŦ aŀǊȅƭŀƴŘΩǎ {ƳƛǘƘ {ŎƘƻƻƭ ƻŦ .ǳǎƛƴŜǎǎΣ  нлмл

ά²ƘƛƭŜ ǿŜ ŜȄǇŜŎǘ ƳƻǊŜ ǎƳŀƭƭ ōǳǎƛƴŜǎǎŜǎ ǘƻ ǳǎŜ ¢ǿƛǘǘŜǊ ŀǎ ŀ ŎǳǎǘƻƳŜǊ ǎŜǊǾƛŎŜ ŎƘŀƴƴŜƭ ƛƴ ǘƘŜ ȅŜŀǊ ŀƘŜŀŘΣ ŀǎ ƛǘ 
ǎǘŀƴŘǎΣ CŀŎŜōƻƻƪ ŀƴŘ [ƛƴƪŜŘLƴ ƘŀǾŜ ōŜŎƻƳŜ ǘƘŜ ǇǊŜŘƻƳƛƴŀƴǘ ǇƭŀǘŦƻǊƳǎ ŦƻǊ ǎƳŀƭƭ ōǳǎƛƴŜǎǎ ƻǿƴŜǊǎΦέ







Marketing is always changing!

If you are following a best practice that 
dates back to 2009 or earlier, toss it away.  

LǘΩǎ ƴƻǿ ǿǊƻƴƎΦ 

SES Chicago 2010



άLŦ ȅƻǳ ŘƻƴΩǘ ƭƛƪŜ ŎƘŀƴƎŜΣ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ 

like irrelevance even lessΦέ

General Eric Shinseki, Chief of Staff, U. S. Army

Marketing is always changing!



Brands are becoming our friends on social networks like Facebook, Twitter and all of social media

Marketing is always changing!



Marketing is always changing!



Where visitors come from today


