Client Acquisition & Marketing In
the New Millennium

Social Networking for your Business
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Complete Online Strategies
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What Are Your Goals?

What to Measure

Developing the Brand Generating Leads/Sales

A Impressions A Leads

A Number of visitors ANumber of fcor
A Repeat traffic A Traffic to conversion pages

A RSS subscriptions A Newsletter sign-ups

A Shared pages A Contest entries

A Brand used in search A Request a quote

A Blog readers A Referrals
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Rethinking Marketing

Outbound Marketing Inbound Marketing

* Telemarketing « SEO/SEM

* Trade shows * Blogging

* Direct mall Social Media
RSS

Free tools/trials
Public Relations

 Print ads
* TV/radio ads

* Emall blasts |I

Interruption Permission
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Why Social Media Matters
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Social Media Explosion — YOY Growth

Top U.S. Social Media Sites in February 2010

Facebook Myspace.com Twitter.com LinkedIn Classmates

Online
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Why Social Media Matters

Have some degree of trust® in the following forms of advertising

April 2009
Recommendations from people known | 20%
Consumer opinions posted online | 70%
Brand websites | 70%
Editorial content (e.g. newspaper article) | 69%

Brand sponsorships NG ¢ 5
v N 6%
Newspaper NN 15
Magazines NG S0
Billboards / outdoor advertising  [[NNENGNNEEEEEEE ;-
Radic [N ;s
Emails signed up for [N .o
Adsbefore movies [N s: %
search engine results ads [ :1%
Online videoads NN 375
Online banner ads _ 33%
Textads on mobile phones _ 24%

Source: The Mielsen Company
*E.g. 50 percent of respondents trusted "completely™ or “somewhat” recommendations from people they know


http://blog.nielsen.com/nielsenwire/wp-content/uploads/2009/07/trust_in_advertising.png

The Evolution of Engagement

Impressions 1 Clicks- Engagement i Advocacy
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Invite.Connect.Engage®

Advocates
Casual Engagement

Followers (SM)

Searchers (Engines)



DEVELOPING YOUR OWN ONLINE ASSETS
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Donut Marketing™

Contemporary websites pull content from social media portals
using their APls.

Videos

Blogs Tﬂ" Podcasts

Vg

Reviews A A LE Press Releases
e Tl . (1 [ I [ |
Y [ ‘ e [ i3
ye'l:-?" — PR r_\lewsw_we
Conversations T Maps
Phu:tu-s
oogle
. Gacs
flickr
‘:!‘ Picasa

@2008 Ellianca, Inc. | wewwelliance.com
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Iraffic Based.Design methodology,
pletely ed,

Linked ﬁ Account type: Basic

Home Profle Contacts Groups

Companies 22 > The Net Impact

Overview = Careers  Products & Sel
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The Met Impact, a
specializing in crea
that convert visitors
with a customized

- more

Your Netwaork (6)

Web Marketing Ad
Angela Trokey, Greater §

Employees (7)

Help me with... wall Info E ded Info h News  Twitter » =+
START « PR W - CONTENT WaGEMENT 185UES » Increasing Website Traffc Edit Page
YOUR NEMW [ BN N B SN BN B BN R = eaTaNe: malies, S imEnaeteie Promote with an Ad What's on your mind?
ONL Ime RSO0 AN 6 e e o St Desig Add to My Page's Favorites
STRATEGY LN 22 - oesTon IssUES » Desian -
+ Development Suggest to Friends Attach: ‘ﬁl E o a-
Remove from My Page's Favorites COptions
- R T S TR The Net Impact (Web Design and Search Engine Optimization) Check
Design < Development % Internet Marketing @ Content Management System The Net Impact - 5t Louis, MO # / out this Innovative video from Nike - Twitter and the real world collide as part of
s e ok S ki pamerkaion, e buld cusor ke e oy ks ki B st kon husirl Wers the "We Run Buenos Aires 10k Run', where you won't just have followers or be
into customers. business solutions at competitive proven web marketing solutions. YOU to take control of your website. eh Dasign fU||UWH'Ig people Uﬂ|ir’|e, YUU"” get the Chance to Cha”el’lge them in the rea‘ V\"Urld
» Leam More prices. . » Learn More _ .
s Internet Marketing as part of the 10k race and see who really follows who!
Sodial Media Management
-Web Development Nike We Run Buenos Aires - "Who follows who?"
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COMPLETE ONLINE STAATEGIES

it The Net Impact

Recapping PRSA Tech Day in St. Louis

November 8th, zo10 by Ipesko

and in the public I

Social Media, Bl

On Friday November 5th, I attended the Public Relations Society of St. Louig|
at Maryville University. The sessions at this half-day workshop focused on h|
has impacted the changing landscape of the public relations industry and pr]
views on how to leverage technology to boost your company’s public relatiol

With presentation topics ranging from social madia marketing, blog marketir|
video production, email marketing and digital branding - it was tough to pic]
sessions I wanted to attend. Below is a quick rundown of the presentations
and some useful tips and facts I acquired at PRSA Tech Day.

« "Leveraging Your Brand in a Digital World”- Michael Pranikoff ( @mpran|
Director of Emerging Media for PR Newswire

with at least 72% of Internet users being a part of at least one social netw|
users sharing links to news stories via social channels; learning to leverage|
measure social media to monitor your company’s brand is becoming vital. Ag
very informational, and perhaps my faverite session of the conference, toda
seeing 3 shift from brand voice to social voice (in other werds, your brand is|
it is). In using specific examples- such as Starbuck’s My Idea Campaign’s us
sourcing, Pranikoff stressed the importance of PR, marketing and advertisin
together to share one message. The most surprising fact I learned from thid
2010 there will be more content created than in the history of mankind! So
your content found amongst the crowd online? Make sure your content is a
view and easy to use - use social media to make your content directionall

ideshare!

Check out Pranikoff's presentation on

Senior Developer

Check out insightful statistics about
The Net Impact employees »

| On |l |

The Net Impact (Web Design and Search Engine Optimization)

the net impact
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Challenge

vimeo, com

Vimeno is a respectful community of crea people who are

passionate about sharing the videas they make. Use Vimeo if
u want the best toals and highest quality video in the

rse,

Visit our Website:
http: fjwww. thenetimpact.com/

CHULLENEGE TOOE FALLOWTRS

AN THE FELE PR FRLLEW
AME) SHIW THEM AFTER

>

Our Blog:
http: /fblog. thenetimpact.com/

ur

On Twitter: S 19 hours ago - Like + Comment - Share * Promote

esign and Search Engine Optimization) Social
Conan O'Brien's transition from TV host to web star
k at the ability of celebs to escalate their careers via

elcomed the web start back to late night TV with a

Mame The Met Impact
Location St. Louis, MO
Web hitp:lwww.thenet...

1,607

Favorites

Website this Holidg Uploads (37)
http://bit.ly/cgECI = | -
- a T ok Search Engine

RT @TIME: Google now gives sea .
Optim

Releases:

4 views - 6 days ago

Innovative video from Nike - Twitts
of 10K Challenge - hitp:ibit_ly/bDN}

Optimizing Press
Releases: Search
1 views - 6 days ago

RT @adage RT @judy_pollack: Md
media conversations about its bra

#brandstats seeall

arrange

Favorites (0)

» |d4)’| o0or100

ilnfo @ » +

Flickr and the importance of engaging customers with your

website
From: TheNetimpact | August 31, 2009 | 75 views




#) thenet impace:

Recapping PRSA Tech Day in St. Louis
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Sarah Palin .com
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Sarah Palin: Going Rogue — An American Life a——

Should Sarah Palin Run for Preside:
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ROHO HUB

New Lifestyle

Consumer The ROHO Group - Corporate Site

e R
k- e A i tochnology

Medical Site Institute Site

e e o
——— \( .
Corp YouTube Video eLearning
- per
Wi e
& =
Viral Video Facebook Network
fnn e 522
— s Singing Cow
I YOu HAVE m = - Video
SITE 1S FOR YOU.
delarcadinn - g LA

N
Medical Blag Viots {ation Blog
&= i SN ......., . 2, e
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Social Media Integration

THE
STOLAR
PARTNERSHIP s

: |

.
v
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leet John Klevorn, Business and Tax Law >>

THEFIRM | PRACTICE AREAS | ATTORNEYS | INDUSTRIES CONTACT

search our site . . -
The attorneys of The Stolar Partnership offer clients a creative approach,

superior client service and a commitment to first-rate advocacy.

NEWS

7 20/2010 04/19,‘"2010 041"14/2010
Department of Labor Guidance on i Gift Cards - New Rules and i EEOC Warns That Use of Credit
Wage and Hour Laws Restrictions for Issuers Checks May Be Discriminatory

The Department of Labor recently issued The Federal Reserve Board recently The Equal Employment Opportunity

new guidance concerning the i issued new rules that may affect the i Commission has just published an
- classification of certain mortgage loan i propriety of your company&apos;s gift i informal legal advisory letter regarding
5 officers and has taken notice of the i card and gift certificate programs. i the use of credit checks in making
il % Lo v ) R e B increase in unpaid internships. i hiring decisions.
W =t i Read More >>
S — Mead More >> Read More >>

Stay Connected ﬁ

ST. LOUIS 911 Washington Avenue St. Louis, MO 63101 TEL 314.231.2800 FAX 314.436.8400
Copyright @ 2010 THE STOLAR PARTNERSHIP LLP, All Rights Reserved. PRIVACY POLICY | DISCLAIMER | SITEMAP
Web Development Design by The Net impact, an SEO Web Design

Company Powered by Auctori Content Management System



USING THIRD PARTY SOCIAL MEDIA

,‘?}‘ the net impact



New Web i Real Time T Personal

search phrase + prior searches + your location S RGSUltS
controversy device used r—
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http://content.zdnet.com/2347-9595_22-162923-163213.html?seq=15

Third Party Social Media

Linked @ Yo flickr. ...

The Daily Deal for

St Louis

biﬁg YAHOO!, LocAL
Maps
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The King and Prince Beach & Golf Resort

wall Info  Our Resort Photos YouTube News »

Add to My Page's Favorites

Suggest to Friends
Subscribe via SMS

The offidial page of The King and
Prince Beach & Golf Resort located
on St. Simons Island, Georgia. We
welcome you to enjoy all of the
luxury and amenities that the resort
has to offer.

Information

Location:

201 Amold Road i ' IESCAPETTO THE KING
Saint Simons Island, GA, 31522 e AND PR[NC[

Phone:
(800) 342-0212

1 Friend Likes This v
" .
Wi

3]

VIEW RESORT lNFURMATlON BELOW

AL % . -E ( X
PACKAGES OFEERS GOLF WEDDINGS \\ GROUES -

Colleen .
Ruska VISIT WWW.KINGANDPRINCE.COM

1,378 People Like This The King and Prince Resort
75 Years of Southern Hospitality

With a rich southern hopitatlity spanning 75 years, The King and
Prince Beach & Golf Resort has been heralded by guests since it
opened in 1935. As a casual but elegant resort, it hosts a variety of
clientele including family vacationers, weddings, honeymoons, and
business meetings.

Jonathan
Engle Dabbs

£) the netimpact

The Resort features 195 guest rooms, 78% with ocean views. There
Elle Taft Joe Harmon are also daily rentals for Two and Three Bedroom 1350+ Square Foot




Linked ﬁ Account type: Basic

Home Profile Contacts Groups Jobs

Companies Pefa » The Net Impact

Overview  Careers Products & Senices

Inbox E More

Lauren Pesko

% The Met Impact, a Unidev Company, is a full service interactive online agency,

~ Steve Thomas  Add Connections

Companies -

specializing in creating innovative marketing solutions and unparalleled web design
that convert visitors into customers. We deliver each and every one of our clients

with a customized complete online strategy to not

... more

Your Netwark (6) Employees (T)

Web Marketing Account Manager
Angela Trokey, Greater St. Louis Area

Senior Developer

George Zheng, Greater St. Louis Area

Marketing and Public Relations Associate
Lauren Pesko, Greater St. Louis Area

Internal Marketing Associate
Elizabeth Liebel, Greater St. Louis Area

Owner

Greg Alexander, Greater St. Louis Area

See all 6 connections in your network »

Recent Blog Posts

Recapping PRSA Tech Day in St. Louis
Nov 8, 2010

Paranninn Tha Mat Imnart's Qaarcrh Frnina Strataniac Saminar

Edit Promote my company

The Net Impact has 12 followers

Follow Company

How you're connected to The Net Impact
5 Connections
1 Employee in your network

7 Employees on Linkedin

II Check out insightful statistics about
HER The Net Impact employees »

Connect with midsize business

leaders at theinfoboom.com

The Social Value Cycle
- There t of interest in Social Networks
the Veb and
CIO View: Stop Blocking, Start

xeial Media, Advice on

to emit throu

boom
FUELING IT VOICES

Type
Privately Held

Website
http:/fwww thenetimpact.com

Industry
Marketing and Advertising

Founded
1997

Headquarters

16690 Swingley Ridge Road, Suite 260
Chesterfield, Missouri 63017
UNITED STATES

71
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TheNetimpact's Channel Uploads Favorites
0 [ suvscrve [N 21 JIRTE

Uploads (37)

see al

Favorites (0)
see al

i Info

Flickr and the importance of engaging customers with your E
website

From: TheNetimpact | August 31, 2009 | 75 views

am 3 ==

Simplifying Social
Media: Search Engine
4 views - 6 days ago

Optimizing Press
Releases: Search
4 views - 6 days ago

Optimizing Press
Releases: Search
1 views - 6 days ago
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