
Client Acquisition & Marketing in 

the New Millennium

Social Networking for your Business



ÅA Division of Unidev

ÅOpened Doors 1997

ÅInternet Marketing

ÅSocial Media Strategy

ÅAward Winning Web Design

ÅWeb Development

Complete Online Strategies



ÅRethinking Marketing

ÅWhy Social Media 

ÅOnline Assets to Employ

ÅSocial Media Strategy

ÅFree Third Party Tools

ÅExamples

ÅFocusing on Local

Main Points We Will cover



What Are Your Goals?
What to Measure

Developing the Brand

ÅImpressions

ÅNumber of visitors

ÅRepeat traffic

ÅRSS subscriptions

ÅShared pages

ÅBrand used in search

ÅBlog readers

Generating Leads/Sales

ÅLeads

ÅNumber of ñcontact usò

ÅTraffic to conversion pages

ÅNewsletter sign-ups

ÅContest entries

ÅRequest a quote

ÅReferrals



SHIFT



Why Social Media Matters



Why Social Media Matters

http://blog.nielsen.com/nielsenwire/wp-content/uploads/2009/07/trust_in_advertising.png


Impressions ïClicks- Engagement ïAdvocacy

The Evolution of Engagement 



Invite.Connect.Engage®

Searchers (Engines)

Followers (SM)

Casual Engagement

Advocates



DEVELOPING YOUR OWN ONLINE ASSETS





Multiple Online ñAssetsò



Most Popular Online ñAssetsò

Blog

LinkedIn

www.yourfirm.com

Facebook

Youtube

Twitter



Most Popular Online ñAssetsò

Blog

LinkedIn

www.Sarah-Palin.com

Facebook

Youtube

Twitter





Social Media Integration



USING THIRD PARTY SOCIAL MEDIA



New Web ïReal Time ïPersonal

search phrase + prior searches

controversy
Resultsyour  location

device used

http://content.zdnet.com/2347-9595_22-162923-163213.html?seq=15


Third Party Social Media










